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NPCI Journey from a Single rail Product to scalabale Platform Company

Single Rail Innovation led Product Growth UPI led Platform Approach
*PMIDY scheme * UPI crosses 1 Bn 1 UPI crosses 4.5 Bn
launched for Financial ¢ UPI crosses 100 Mn transactionsiucite s
Inclusion 400+ Mn transactions/month Introduction of P2PM |
accounts ¢ e-Rupi Launch
Launch

UPI Launch UPI 2.0 launch One
¢ Demonetization — time mandate ¢ BHIM 2.0 Launch
e RuPay Launch - Quantum leap in ? UPI Autopay Launch
National Financial I lieles @i el digital payments Transaction limit # UPI Cross-border Launch
Switch Launch SCAEITE ¢ BHIM Launch - ® increased to USD ¢ UPI crosses 2 Bn
Bank agnostic 2,700 transactions/month

starter App on UPI

INPL_ ) Diversified Product suite:  RuPayp EBHIMP LIFP IMPSP AeFS) BEMEN XS5S5#» NACHY CTSr NETLCH
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Formation of NPCI International Payments Ltd (NIPL)

With approval from Government and RBI, NPCI formed a subsidiary - NPCI International Payments Limited (NIPL) in Q2 2020 to take
iIndigenously developed best-in-class digital payment solutions to International markets

™ Journey backed by NPCI NIPL’s Objective

achievements in India ® ) @ UPIfor Digital Public Good

(/) Driver of Financial Inclusion (W) Acceptance for UPI apps and RuPay cards

(¢ 650+ Million RuPay cardholders globally

/) 315+ Million Unified Payments Interface users (W) Remittance to and from India with efficiency and
& 230+ Million UPI Merchant QRs speed
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NIPL geared up to drive India’s aspiration of homegrown technologies going GLOBAL

(D NIPL why?

(2 NIPL how?

- (® NIPL what?

Our mission is to take home-grown best in class payment
technology to international markets and add value to eco-
system in India and in the process build equity for our
Nation

Country Consumer

Company

N
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NATIONAL PAYMENTS CORPORATION OF INDIA
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We are exploring partnerships in area of acceptance,
remittance and UPI| — Like deployment in identified markets
with business potential

Ease of implementation

Q licensing
] A
RuPay /
Switch,
licéqs;ihg i
RuPay issuancé to
O audience travelling:
§ to India N

Low YA

Ease atsales e

\
v )

Bubble ' international visibility\Low [ High

Targeting of high priority UPI & RuPay Nations with focus
countries with acceptance for Indian Payment
Remittance Potential travellers Transformation
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To drive our strategy, we are organized ourselves into 4
. regions and have started engaging with key actors, to
.~ build pipeline of opportunities




NIPL is Building market focus, also identifying and engaging with Key Actors
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Driving engagements basis market priority and partner’s strengths in concerned

market -
Key Players in Field

Acceptance ~r : . ——
~|1S @ BCcard f " BankseRy AFi ST ELERTININTY areeba
for North America, % QNB . napasy Qi b
RuPay/UPI Eiore Sl o ¢
urFay and cou PROSA Luayen [5 “ als by ]
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Highlights from our Journey till now

Engagements with 102 Indian T sy 1  Outreaches to 87 Countries for
Missions - R T UPI and RuPay Globalization

Engagements with 84 Central MOUs executed with 25 Partners

33 Countries covered under the T "

MOUs with Partners OUs are in pipeline
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Summary — Key opportunities

\ [ sumer \ \

UPI / RuPay Deployment Cross Border Cross Border Merchant Other Efforts
Remittances Payments

« Enable NRIs use their
international mobile
numbers for availing UPI

|
O
e
8 Countries 3 Countries ﬁ 5 Countries « To start with 10 countries
With positive Intent With positive Intent % l.e. Singapore, Australia,
0 : : : Canada, Hong Kong,
= (Techmcally live with Oman. . Qatar  Saud
O Singapore, Bhutan, Arabia, United States of
Nepal and UAE) America, United Arab
Emirates and United
Kingdom
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THANK YOU
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